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STYLE AND MEN'S JEWELRY



The “THE GENTLEMAN - Style and Men’s jewelry”
exhibition presents a vast collection of outfits, jewelry and

accessories that show the evolution of style and taste
through the centuries.

The exhibition will be made possible thanks to loans from
prestigious institutions such as Palazzo Morando, the
historic Sartoria Tirelli, the Atelier Bruno Piattelli,
and the RAI archive. These are complemented by the
archives of important jewelers such as Bulgari,
Buccellati, Cartier, and Damiani. Accessories from
major fashion houses such as Armani, Dolce &

Gabbana, Versace, Missoni, Ferré, and Valentino will
also be on display.




£
___

The exhibition opens with the 18th century, a time when upper-
class European meﬁz%iyvore elaborate jewelry, decorative
accessories,and richly adorned clothing with ease.
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- Ornament .“ this period was an integral part of male
. self-representation.



THE GREAT
RENUNCIATION

The journey continues into the 19th century, marked by
a gradual restraint of decorative exuberance. The

bourgeois ideal promotes a sober, measured, and

rational image of man: jewelry endures, but its form
and meaning evolve.

Discreet and functional items appear—such as cufflinks,
tie pins, and watch chains—that preserve a taste for
detail while adhering to social conventions.

Throughout the 20th century, the relationship between
men and ornamentation goes through contrasting

phases. On one hand, modernity pushes toward
simplification and standardization of clothing; on the
other, male figures—artists, intellectuals, icons of music
and cinema—emerge who bring ornamentation back to
the center of individual expression.




THE NEW GENTLEMAN

In the 1950s, Italian tailoring houses such as Brioni,
Caraceni, Litrico, and Piattelli emerged, helping to define
an ltalian style that became highly sought after
internationally.

The film productions of Cinecitta—where movies like

; ;_:_; Roman Holiday (1953) were shot—helped to convey an
W Ty image of Italy as a land of escapism and the good life.
'i. Men began to pay great attention to jewelry.

Ej{: New forms and inspirations emerged, drawing, for
1*?: example, on themes related to sports passions, club
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membership, or even a preference for a particular drink.

Alongside classic-style cufflinks, pins, and tie clips, playful
and informal items also made their appearance.



PEACOK REVOEUTION

While men's fashion had undergone few changes in previous
decades, the innovations of the 1960s were extraordinary.

In the fashion world as well, artistic imagery and music had a
strong influence on clothing, which became increasingly colorful,
unisex, and inspired by Eastern styles.

New, less formal themes also entered the realm of jewelry, which
became larger and more colorful, drawing inspiration from nature
and abstract art.



UNISEX . T REL

Controversial, challenging, rife with social tensions,
but also with ideologies and a newfound freedom of

body and mind, the 1970s actually had two souls, in
fashion as in many other fields. One was
nonconformist, the other more elegant, which
emerged especially in the final years of the decade.

The 1970s were a period of great creativity in the
artistic field, and jewelry also reflected the desire to
experiment with new forms and often new materials,
certainly new themes inspired by street style.







A NEW SOBER ELEGANCE

In the 1990s, in keeping with a more minimalist
style of dress, men's wardrobes saw single-
breasted jackets become deconstructed,
eventually evolving into sweater-jackets that fit
closely to the body.

In this context, Gianfranco Ferré introduces a
new classic in men’s fashion.

In men’s jewelry, anchor chains and military-

style dog tags take center stage. Toward the
end of the decade, there is a return to more
elaborate and refined ornaments, though
always marked by a sense of understated
elegance.



I ASHIONABLLE DETAILS

The exhibition The Gentleman - Style and Men’s
jewelry celebrates male elegance through a journey
dedicated to accessories that have defined the
aesthetics of the contemporary man.

Among the highlights are ornaments from the most
prestigious fashion maisons—Armani, Balmain, Gucci,
Dior, Dolce & Gabbana, Ferragamo, Versace,

Valentino, and Pierre Cardin—displayed in a selection
spanning four decades, from the 1960s to the 2000s.

Refined objects and symbols of individuality, cufflinks tell
the story of the evolution of men’s taste and style,
blending artisanal tradition with creative innovation.
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TECHNICAL SHEET

TYPE OF WORKS ON DISPLAY
o Jewelry: approximately 140 pieces

EXHIBITION DISPLAY
e Display cases (vitrines): 5
e Display cases (cases): 8

GRAPHIC MATERIALS
e Panels inside display cases: 14
o External panels: 30
e Panel dimensions: 90 x 150 cm

PUBLICATION
e Possibility of producing an exhibition catalogue




Mara Cappelletti is a Milan-based journalist, author, and jewellery historian. She holds a degree in
Foreign Languages and Literatures from IULM University in Milan and studied Jewellery History and
Oriental Art History at the Sotheby’s Institute of Art in London.

A professional journalist, she has authored several publications on the history of jewellery, ethnic
jewellery, costume jewellery, and fine watchmaking. She also curates and designs exhibitions
dedicated to jewellery and fashion, the scholarly development of exhibition catalogues.
Since 2019, she has been an fofessor for the course Fashion and Jewellery: Styles,

Meanings and Communice B cios o bk ihing. Conrmiunication Guliiies
and Fashion at the Univer
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. She is also President of the ‘iation Stile e Storia, dedicated to research and the
| ancement of historical heritage, exploring the relationship between art, fashion, and jewellery as
ssions of cultural identity.

Cappellettiis a member of the British Society of Jewellery Historians.

1 White Star Publishers, she has authored Lo Stile del Tempo, Rolex Philosophy, Hermes
* Philosophy, and Chanel Philosophy.
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Beside Arts is a publishing company specializing in the creation of
cultural, creative, and entertainment content and projects.

Projects are realized through exhibitions and editorial formats, with an
iInnovative or classic approach depending on the target audience.

It works with many important museums, publishers, and exhibition
venues in Italy and Europe, developing and producing cultural content
(always scientifically accurate) that appeals to a wide audience.
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